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What are UX and UI?

The acronym UX refers to the User Experience, that is the creation of an entire strategy that must respond
to the needs of users and, at the same time, make your business reach the set goals. Behind the UX
design, there is a real analysis process that accompanies a product from the design to the search of the
target audience, the creation of a prototype and up to the marketing and validation of the final product.

The acronym UI refers to the User Interface, which focuses on the functional and aesthetic aspects such
as the visual and tangible elements with which users will interact. The UI therefore includes the
architecture of the website, web design and the study of shapes and colours. 

UX and UI work together to make your users’ browsing experience pleasant, easy and unforgettable.
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UX and UI design
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UX and UI design

Comprehension: you  have to identify users and collect material about them with questionnaires,
workshops and interviews. 
Creation: you have to identify all the possible solutions to the problems identified. Once you have
found the best ones, you can move on to the creation of prototypes to test with users. 
Evolution: the winning key is to adopt a continuous improvement strategy consisting of observation,
measurement and listening.

You have to overcome 3 fundamental phases:
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Comprehension
phase

2.1
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Comprehension phase

What are my goals?
What are the needs of the users?
What is the user’s path to improve?
Who are my competitors?
What is the added value of my solution?

Ask yourself and find answers to 5 fundamental questions:

1.
2.
3.
4.
5.

You must acquire a deep understanding of users,  the context in which they operate and the project to be
carried out. You can make use of interviews, online questionnaires and observation.

2.1
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Interviews

Identify and engage the interviewees, choose the place and method of interview;
Set the goals to be achieved with the interview, prepare text and tools;
Create a bond with the interviewee and make him feel as comfortable as possible;
Try to anticipate the answers and create follow-up questions based on your goals;
Collect and synthesize the information collected to then analyse it and extract useful insights.

Here are some basic steps to do interviews correctly:

2.1.1
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Formulate open questions that stimulate the dialogue;
Avoid closed or vague questions;
Don’t influence responses;
Respect pauses and silences;
Understand what are the real motivations behind the behaviours;
Ask questions that get users to talk about their problems and stories.

Here are some tips:

2.1.1
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Online questionnaires

The purpose of the questionnaire must be only one: clear, simple and well defined;
The selection of questions must be useful for the purpose;
The questionnaire must be fast and stimulating;
The questions must be simple, straightforward and understandable;
Don’t influence responses;
Use a tone of voice in line with your project ad that makes users feel at ease;
You can use both open and closed questions;
Do not ask too many open questions (they can reduce the completion rate);
Always use the present tense to ask your questions.

Here are some tips for creating an effective questionnaire:

2.1.2
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Observation

Field study: you must carry out research activities within the context in which your user moves. To do
this, you can choose two ways: observation and interaction.
Contextual inquiry: it is an ethnographic study of the context of the user, where you can observe and
interview those directly involved. 
Shadowing: it is a qualitative research method. You will have to assign some goals to your users and
then follow them and observe them.

Follow these three basic steps:

2.1.3
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Creation phase

2.2
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Creation phase

Insert consistent graphic elements that make users orientate easily;
Use a tone of voice with which your target audience can recognize itself;
Prevent errors to facilitate the user experience;
Make the interface efficient, so that the user reaches his goal in the shortest possible time;
Choose a refined and minimalist design that avoids any kind of disorder and confusion;

You will have to create and take care of the visual aspect of your website down to the smallest detail,
taking care of design and architecture. Here are some tips:

In this phase, we can define three main moments: conception and identification of the solution, content
and interface development and tests with users.

2.2
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Conception and identification of the solution

Brainstorming;
Identify as many ideas as possible in the shortest time, 
Compile a storyboard, drawing and describing your ideas.

You must define the problem that the user may encounter in the website and collect as many ideas as
possible to offer him the best solution. You have to give space to creativity, here are some ways to do it:

At this point, all you have to do is choose the best ideas. Ask yourself these three questions: How
innovative is this idea? How complex can be its realization? What impact can it have on the user
experience?

2.2.1
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Content and interface development

Flowcharts: identify all the moments in the user’s journey, the sequence of actions, the choices he
can make and the crossroads in front of which he can be found.
Inventory: take an inventory of all the content you need to complete the user journey you have
designed.
Wireframe: it is the draft of your user interface project which serves to give an idea of the layout,
design and fundamental elements to be included to make your project work correctly.

Define and plan the path and actions that the user can take within the website using:

2.2.2
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Tests with users

Information architecture: test the content hierarchy and information tree. You can try the “card
sorting test”, which is an evaluation test of the information structure of your website, and the “tree
test”, a test to evaluate the tree and the availability of topics on your website.
Usability of the interface: it consists of observing real users put their hand to your project and find
points for improvement. You will have to ask your user to rate and give his opinion on quality and
quantity. 
Aesthetic aspect : start with the “5 seconds test” to understand if the prototype is convincing and
then use the “Microsoft Reaction Card Method” to understand if it is desirable too. Then use the “User
Experience Questionnaire” with which users immediately express feelings, impressions and attitudes
that emerge during interaction with your project.

You need to test three basic categories:

2.2.3
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Evolution phase

2.3
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Evolution phase

Keep experimenting with new changes and analyse users’ reactions; 
Investigate the real motivations behind customer actions; 
Don’t forget to ask for feedbacks;
Use tools to test and receive insights.

Here are some advices for this phase: 

Here are 3 best practices you can’t ignore: experiment with A/B tests and A/B/N tests, observe the
analytics and understand where to intervene and use heat maps to track users’ movements and actions
on your website.

2.3
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A/B tests and A/B/N tests

Define the objective to be measured;
Define the target audience;
Decide how to distribute the experiment to the public;
Decide the variant element;
Decide the duration of the test.

A/B tests and A/B/N tests are a method that allows you to submit to users different versions of the same
website or the elements that compose it. It is an experiment to understand what works and what needs to
be improved to convert more. Here are some basic steps:

2.3.1
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Analytics

Sessions: it corresponds to the period in which a user interacts with your website and ends when the
user changes traffic sources or after 30 minutes of inactivity.
Users: the total number of people who have started at least one session in a certain period. 
Page views: the total number of pages viewed.
Pages/sessions: the average number of pages viewed during a single session.
Most viewed pages: this data helps you to understand which pages are more or less successful.
Average time spent on page: the average time a user stays on a single page.
Bounce rate: it is a percentage data that reports the number of users who have clicked on your
website and then left. The lower the percentage, the higher the performance of the website.

Google Analytics provides a very large amount of data, but it is important to learn how to evaluate and
cross-reference these fundamental metrics to optimize UX and UI:

2.3.2
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Heat maps

Hover map: it traces the movements of the mouse;
Click map: it indicates where users have clicked the most;
Scroll map: it traces the scrolls made with the mouse, allowing you to understand if users go down to
the end of the page or if they stay on the initial part;
Eye tracking map: it traces the user’s eye movement and help you better understand what is actually
seen on your website.

They are visual graphical representations that help you understand with which elements of your website
users interact the most. There are 4 types of heat maps:

2.3.3
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Conclusions
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Conclusions

UX and UI design are fundamental resources that make the customer satisfied and help you achieve your
goals and grow your business faster. In fact, they are fundamental strategic resources to increase sales,
achieve goals and increase trust in your business.

Along this presentation, we gave you all the necessary information to learn more about this subject and
start optimizing your website with UX & UI. We are looking forward to hear your stories of success!
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Don't waste your time and start setting your

UX and UI strategy!
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If you want to know more

Visit our blog!

WWW.SCALEAPSE.COM/BLOG
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