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What is International Marketing 

What are the markets with the greatest demand for what your business offers?
Are there any legal or logistical difficulties you should be aware of?

International Marketing or Global Marketing is the application of digital marketing strategies in more
than one nation. It ensures you have an easy and immediate access to a global market and offers you the
stimulating opportunity to expand your business abroad. 
But before you start selling your products or services across borders, it is crucial to decide in which
countries it makes sense to do so. Therefore, you should ask yourself:
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The benefits
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The benefits

High-profit opportunities
Elongated life of the product
Increased economies of scale
Huge market share

 Every company might have thought of entering the international market at some point because they are
attracted by the following benefits:
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How International Marketing works

Translation and localization
Advertising abroad
Assistance systems
Purchasing process
International shipping

An International Marketing strategy involves different steps that are fundamental to obtain some results
without incurring in any kind of issue. The main steps are:
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Translation 

and localization
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Translation and localization

Translation is all about transposing your content from one language to another.
Localization is the process of making you “speak your customers’ language", as words and phrases
that work on the market of your country, may not suit the audience of a different country. 

Therefore, if you want to sell your products or services to foreign customers, you need to make sure that
they understand what you write on your website and, on the other hand, you need to put yourself in
contact with their culture.

2.1
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Advertising
abroad
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Advertising abroad

Customers in the new market may find you through organic search results or through word of mouth, but
investing in advertising can help you get to know yourself faster. 

Putting ads on search results is a great way to reach people who are already looking for products like
yours. If you are already doing this in your country, you will simply need to translate and adapt your
keywords and ads. At this point, make sure your ads lead people to a landing page that is written in the
local language.

2.2
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Assistance
systems
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Assistance systems

Check the performance of your website in the countries where you want to sell your products, as
some countries may have slower internet connection.
Check your supply chain and make sure you can deliver the products even to the most distant areas.
Review all taxes and laws pertaining to businesses in these markets. 

Taking care of technical skills, supply management and local regulations right away will help reduce
risks and identify potential issues in your International Marketing strategy before it is too late.
The steps to take into consideration are:

2.3
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process
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Purchasing process

Different countries may have different preferred payment methods, so you need to gather information on
each of your target markets. Online payment services, like PayPal and Worldpay, could be an easy
solution, as they work almost all over the world. 

In addition, it would be better to use an e-commerce system that takes into account the different
currencies and taxes, thus allowing the customer to pay without having to worry about exchange rates
and additional charges.

2.4
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International
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International shipping

Control your supply and warehouse management processes
Choose a reliable international shipping company as your partner
Provide your customers with clear instructions about the terms and conditions for refunds and
exchanges

As a business, you will follow a purchasing process similar to the one experienced by a customer if you
want to expand into international markets, but you will have to deal with customs, currency exchange,
handling of returns, etc. Therefore, you need to:
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What is Local Marketing

Local Marketing, also called “Neighbourhood Marketing” or “Local Store Marketing”, is the perfect
strategy for those businesses that have a physical store and want to attract people to purchase their
products or services there.

 In fact, it is the activity of selling products and services to those people who live nearby your store or to
people visiting that area.
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The benefits

3.1
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The benefits

Increased acquisition and retention
Improved customer satisfaction and brand loyalty
Attract more investors
Stand out among competitors

The advantages that Local Marketing could bring to your activity are:

3.1
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Local Marketing strategies

Business directories
Local advertisement
Mobile devices
SEO

The first thing to do when approaching Local Marketing is to put your contacts on your website and
make them easy to find. In this way, your potential customers will find you right away.

However, Local Marketing includes many different strategies that make use of:
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Business directories

Business directories are online cards that include key information about your business, such as your
name, address and phone number. There also some optional features that you can add, such as photos
and videos of the product or service that you sell. Once your card has been approved, you can update and
manage it at any time, checking and modifying the data regularly if necessary.

Business directories appear in the major search engines, such as Yahoo!, Bing and Google, which have
different indices of local business listings. Otherwise, you can explore the options offered by prominent
local directories, social networks and review websites, some of which may be more specific to your
industry.

4.1
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Local
advertisement
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Local advertisement

Search engines
Business directories
Review websites
Social networks 

Local advertising is probably the best Local Marketing strategy because it really gives you the ability to take
advantage of the presence of people near your store, as your message can be targeted to them.
You can place local advertisements online through many different channels, such as:

4.2
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Mobile devices
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Mobile devices

You need to make sure that your website is displayed at its best on mobile devices, including contact
details. In this way, you will be able to benefit from some unique features of mobile devices. For example,
many people allow websites and mobile apps to use GPS, which can detect where you are and provide
directions to reach the desired destination.

Otherwise, if you have created an app that can be installed on the smartphone, the app can use GPS to
send messages, such as commercial alerts, when potential customers are some distance away from the
shop.

4.3

31
Scaleapse



SEO
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SEO

Make sure your website includes your business name, address or area where you offer your home
services, location, telephone number and opening hours.
Add relevant content to help identify your geographic location.
Take care of the reputation of your shop on the web.
Take advantage of the local services of the search engines.

This Local Marketing strategy takes into consideration the following steps:

4.4
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Conclusions
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Conclusions

The basic  difference between local and international marketing is the area of its implication and the
market conditions. Companies typically start their operations at the local level because they are already
familiar with the market conditions, laws, policies and customer preference. However, the scope of the
local market is limited, and the growth of the companies soon becomes stagnant because of which they
wish to expand their operations to the international market as it offers significant opportunities for
growth and considerably higher returns. 

Along this presentation, we gave you all the necessary information to learn more about this subject and
start planning your international and local marketing strategy. We are looking forward to hear your
stories of success!
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Don't waste your time and start setting your

International and Local Marketing strategy!
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If you want to know more

Visit our blog!

WWW.SCALEAPSE.COM/BLOG
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